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Abstract: This study aims to identify the factors influencing the intention to use the ZaloPay e-
wallet among Gen Z in Ho Chi Minh City. A quantitative research method was employed, utilizing
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platforms such as Facebook, Zalo, LinkedIn, and Microsoft Teams. The data were analyzed using
Exploratory Factor Analysis (EFA) and linear regression. The findings indicate that factors such as
perceived usefulness, perceived ease of use, social influence, perceived value, security and privacy,
hedonic motivation, and facilitating conditions all have a positive impact on the intention to use
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product and communication strategies that align with the preferences and digital behavior of the
young generation of users.
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Céc nhan t0 anh huong dén y dinh sir dung
vi dién tir ZaloPay cua Gen Z tai Thanh ph6 H6 Chi Minh

Tran Thi Phuong Thuy!, Ngé Hiru Thang?, Duong Thé Duy>”*

'Hoc vién Hang khéng Viét Nam
S6 104 Puwong Nguyén Van Troi, Phuwong 8, Phit Nhudn, Thanh phé Ho Chi Minh
’Ngdn hang TMCP A Chdu — Phong Giao dich Pirc Hoa
S6 1664, Tinh Lo 10, Ap Binh Ta 2, Xd Pirc Hoa Ha, Huyén Pirc Hoa, Tinh Long An
3Truwong Pai hoc Ngoai ngit - Tin hoc Thanh phé Ho Chi Minh
S6 828, DPuong Su Van Hanh, Phuong 13, Qudn 10, Thanh ph(f Hé Chi Minh, Viét Nam

Nhan ngdy 23 thang 7 nam 2024
Chinh stra ngay 26 thang 11 nam 2024; Chap nhan dang ngay 25 thang 6 nam 2025

Tém tit: Nghién ctru ndy nhdm xéc dinh cac yéu t6 anh huéng dén y dinh sir dung vi dién tir ZaloPay
ctia thé hé Gen Z tai Thanh phé H6 Chi Minh. Phuong phap dinh luong duoc ap dung véi 243 mau
khao sat thong qua bang hoi Google Form, phan phéi qua cac nén tang truc tuyen nhu Facebook,
Zalo, LinkedIn va Microsoft Teams. Dir liéu dugc xtr Iy bang phan tich EFA va hdi quy tuyén tinh.
Két qua cho thay cic yéu t6 nhu nhan thirc vé tinh hiru dung, dé sir dung, anh hudng x hoi, gia tri
cam nhén, an ninh va bao mat, dong luc thu huong, didu kién thuan lgi déu anh huong tich cue dén
¥y dinh s dung ZaloPay. Nhimg phat hién tir nghién ctru dua ra ham y thyc tién quan trong cho
doanh nghiép cung cip vi dién tir trong viéc xay dung chién lwoc phat trién san phim va truyén

thong phii hop véi thi hiéu cia thé hé nguoi ding tré.

Tuw khoa: Vi dién tir, ZaloPay, Gen Z.

1. Giéi thiéu

Tai nhiéu quéc gia, bao gé)m Viét Nam,
thanh toan dién tir dang dan tré thanh phuong
thirc phd bién nhd kha ning ning cao chat luong
giao dich, dam bao an toan va giam thiéu rui ro
s0 vGi tién mat. Viéc han ché luu thong tién gidy
khong chi gitp tiét kiém chi phi van hanh ma con
lam giam cac khoan chi lién quan dén in 4n, kiém
dém, phan loai va xir 1y. Trén nén tang cong nghé
di dong, vi dién tur da ndi 1én nhu mot cong cu
thanh toan thiét yéu déi voi nguoi dung dién
thoai thong minh. Mac du ty 1¢ giao dich qua vi
dién tir tai Viét Nam van con thdp so véi cac
qudc gia phat trién, thi truong nay dang ting
truong nhanh chéng voi sy tham gia ciia nhiéu
doanh nghiép noi dia va nha dau tu qudc té. Theo
bao cdo cua PwC (2021), Viét Nam hién c6 hon
40 vi dién tir duge trién khai, trong dé cac nén
tang phd bién bao gdm MoMo, ShopecPay,
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ZaloPay, GrabPay by Moca va ViettelPay. Bén
canh do, dir liu tir Zhang va cong sy (2021) cho
thiy nén kinh t& s Viét Nam dang phat trién
manh voi khoang 4,66 ty lugt truy cap Internet
va 5,22 ty ngu:c‘ri dung dién thoai di déng Nam
2021, ¢c0 43 t6 chtrc phi ngan hang duoc cip phép
cung cap dich vy thanh toan trung gian, bao gom
37 don vi trién khai vi dién tir, véi tong s6 nguoi
dung hoat dong Ién dén 16,39 triéu. Viéc mo
rong lién két giira vi dién tir va cac nha ban 1é
cling gop phan gia ting kha ning tiép cin va cai
thién trai nghiém nguoi dung. Trong 4o, ZaloPay
— san pham ctia Cong ty Co phan Zion — dugc
Ngan hang Nha nudc Viét Nam cip phép tir
thang 1/2016, hién da két ndi v6i 39 ngén hang
ndi dia va 3 td chirc thé qudc té. Ung dung nay
cung cép nhidu dich vu tién ich mién phi nhu
chuyén tién, thanh toan héa don, mua sam va dat
vé. Tuy nhién, phan 16n cac nghién ctru hién tai
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van tap trung vao hanh vi sit dung vi dién tir noi
chung, chua phan tich chuyén sau cac yéu t6 anh
huong dén ¥ dinh s dung dbi véi nhitng nén
tang c¢6 thi phan nho hon nhu ZaloPay. Do do,
nghién ctru ndy nham xéac dinh cic nhén t6 tac
dong dén y dinh sir dung ZaloPay ctia nhém Gen
Z tai Thanh phé H6 Chi Minh (TPHCM), tir d6
dé xuét cac dinh hudng chién lugc tiép can hiéu
qua hon dbi véi nguoi tiéu dung tré trong bdi
canh s6 hoa.

2. Co so 1y thuyét va gia thuyét nghién ciru
2.1. Cdc khdi niém lién quan

Thuyét Hanh vi diw dinh (TPB): Pugc phat
trién dya trén nén tang cua Thuyét hanh dong
hop 1y (TRA), v6i diém méi 1a bd sung yéu t6
nhan thirc kiém soat hanh vi nhim giai thich
hanh vi trong boi canh c6 su can tro (Fishbein &
Ajzen, 1975). Theo TPB, y dinh hanh vi chiu tac
dong boi 3 yéu t chinh: thai ¢ ddi voi hanh vi,
chuin chii quan va nhan thtrc kiém soat hanh vi.
Trong d6, nhan thirc kiém soat phan anh mirc d6
ma ca nhan danh gia kha nang thyc hién hanh vi
1a dé hay kho. Tuy TPB nang cao kha ning du
bao hanh vi so véi TRA, 1y thuyét nay van ton
tai mot s6 han ché: (i) TPB chu yéu tap trung vao
3 yéu t6 trong yéu, trong khi cac nhan t khac co
thé anh hudng dang ké dén hanh vi lai bi bo qua;
(i) Khoang cach thoi gian gilta y dinh va hanh
vi thuc té c6 thé 1am thay ddi ¥ dinh ban dau; (iii)

Nhén thire tinh hitu dung \
+

TPB gia dinh hanh vi 1a hop 1y va c6 thé du doan
dugc, nhung trén thuc té hanh vi con nguoi
thuong phire tap va khong hoan toan tuén theo
md hinh Iy thuyét (Werner & Crick, 2004).

Thuyét Hop nhdt vé chap nhdn va sir dung
cong ngh¢ (UTAUT): Venkatesh va cong su
(2003) da phat trien UTAUT dé tich hop va mo
rong cac mo hinh chap nhén cong ngh¢ trude do.
UTAUT bao gdém 4 yéu t6 chinh: hiéu qua ky
vong, nd luc ky vong, anh hucmg x@ hoi va céc
didu ki¢n thuén lgi. Ngoai ra, cac yéu t6 nhu gidi
tinh, tudi tac, kinh nghiém va sy ty nguyén su
dung cling anh huong dén hanh vi théng qua cac
nhan t6 trung gian.

2.2. M6 hinh nghzen ciu dé xudt va cdc gia
thuyét nghién ciru

M6 hinh nghién ciru

Dua trén cac nghién ctru trude vé hanh vi st
dung vi dién tu va bdi canh thuc tién cua nguoi
dung Viét Nam, nghién ctru nay d& xuét mo hinh
g6m 7 yéu t6 tac dong dén y dinh sir dung vi dién
ttr ZaloPay ctia thé hé Gen Z tai TPHCM. Cu thé,
mo hinh ké thira 2 yéu t6 tir M6 hinh Chap nhan
Cong nghé (TAM) gom: nhan thirc vé tinh hitu
dung va nhan thtrc vé tinh dé sir dung; va 3 yéu
td dugc tich hop tir UTAUT gdm: diéu kién
thuan loi, dong lyc thu hudng va anh huéng xa
hoi. Bén canh d6, nghién ctru bd sung 2 yéu t6 1a
nhén thic gia tri va an ninh — bao mat, dua trén
cac nghién ctru thyc nghiém trong va ngoai nudc
(Vo & Nguyen, 2022; Phan va cong sy, 2020).

b

Nhén thic gid tri

+
Nhén thirc tinh dé st dung F——

Y dinh sir dung
vi dién tw ZaloPay cua
thé hé Z tai thanh ph6 +
Ho Chi Minh

+<——  An ninh va bao mat

+
/ \
Anh hudng ctia xa hoi *

Bong luc thu hudng

Piéu kién thudn lgi

Hinh 1: M6 hinh nghién ctru
Nguon: D¢ xuat ciia nhom tac gia.

Gid thuyét nghién cleu

Nhan thire ve tinh hiru dung la mac do tin
tuong cua ca nhén rang viéc su dung mot hé
thdng cu thé s& nang cao hi€u qua cong viéc cua
ho (Venkatesh va cong su, 2003). Nghién ctru

cua Kazi & Mannan (2013) déu khang dinh nhan
thirc tinh hiru dung 1a yéu t6 then chot dinh hinh
¥ dinh sir dyng dich vu thanh toan dién tr. Do
d6, nghién ctru dé xuét gia thuyét:
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H1: Nhan thirc sy hitu dung co tdac dong tich
cwe dén y dinh sir dung vi dién tir ZaloPay cia
nguoi dung Gen Z tai TPHCM.

Nhan thirc Ve tinh dé sir dung 1a mic do ma
nguoi dung tin rang viéc sir dung mot hé thong
hodc cong nghe khong doi hoi nhiéu nd lyc va
mang lai cam gidc thodi mai khi twong tac
(Davis, 1989) Céc nghién cuu truge da khang
dinh méi quan hé cung chiéu giira nhén thirc dé sir
dung va hanh vi ngudi tiéu ding, ching han nghlen
clu cia Han (2020) tai Viét Nam. Moore va
Benbasat (1991) cling cho rang hé thong cang don
gian, kha ning dugc chip nhan cang cao. Do do:

H2: Nhdn thirc tinh dé sir dung co tac dong
tich cwc dén ¥ dinh sir dung vi dién tir ZaloPay
ctia nguoi dung Gen Z tai TPHCM.

Anh huong xa hoi duge hiéu 1a mic d6 ma
mot ca nhin cam nhén sy tic dong tir nhitng
ngu(n quan trong va gan giii, kh1en ho tin rang
viéc sir dung mét cong nghé cu thé 1a phu hop
(Venkatesh va cong su, 2003). Cac nghién clru
trude (Slade va cong sy, 2015; Madan & Yadav,
2016) déu xac nhan vai trd quan trong cua anh
hudéng xa hoi trong viéc hinh thanh y dinh st
dung cong ngh¢ tai chinh. Do do:

H3: Anh huong xd hoi co tac dong tich cuc
dén y dinh sir dung vi dién tir ZaloPay ciia ngueoi
dung Gen Z tai TPHCM.

Piéu kién thuan lgi duoc hiéu 1a mic do
nguoi dung cam nhan vé su hién dién cta céac
nguon luc va hd trg cong nghé can thiét dé thuc
hién hanh vi cu thé. Singh & Srivastava (2018)
da chiing minh réng diéu kién thuan loi c6 tac
dong tich cuc dén y dinh sir dung cac ung dung
thanh toan va cong nghé tai chinh. Do do:

HA4: Diéu kién thudn loi co tdc dong tich cuc
dén y dinh sir dung vi dién tir ZaloPay ciia ngieoi
dung Gen Z tai TPHCM.

DPong luc thu huong 12 yéu tb ndi tai thuc diy
ca nhan ap dung cong nghé mdi dya trén cam
giac vui vé, tha vi va hai long khi st dung, bén
canh cac yéu t6 dong luc bén ngoai di duoc cong
nhan (Alalwan, 2018). Cac nghién cliu trudc
(Brown & Venkatesh, 2005; Wu va cong su,
2021) da xac nhan vai tro ctia dong luc thu huéng
trong viéc hinh thanh y dinh st dung cong nghé,
dic biét trong boi canh thanh toan di dong. Do do:

H5: Bong luc thu huong co tac dong tich cuc
dén y dinh sir dung vi dién tir ZaloPay ciia nguroi
dung Gen Z tai TPHCM.

An ninh trong vi thanh toan tryc tuyén la
murc d0 nguoi dung tin tudng vao tinh an toan
cua cac giao dich qua tng dung di dong (Donald

& Rémy, 2012). Khi ngudi dung tin tudng vao
muirc d6 an toan cua hé thdng thanh toan, ho co
xu hudng tich cuc hon trong viéc chip nhan st
dung dich vu (Liu & Pham, 2016). Do do:

) H6: An ninh va bao mdt co tdac dong tich cuc
den y dinh sw dung vi dién tir ZaloPay cua nguwoi
dung Gen Z tai TPHCM.

Nhan thirc vé gla duogc hiéu 1a sy dénh gia
cua khach hang vé mdi twong quan gitra gia tri
nhén dugc tr cong nghé va chi phi phéu bo ra dé
st dung dich vu do (Venkatesh va cong su,
2012). Trong bdi canh ca nhan, yéu t6 gid ca
thuong dugc quan tdm nhiéu hon S0 VOi trong
moi trudng to chure - noi nguoi dung it chiu anh
hudng truc tiép tir chi phi. Khi nguoi dung cam
thay murc chi phi hop 1y va dich vu mang lai loi
ich cao, ho ¢6 xu hudng gan bo lau dai va c6 the
lan téa anh huong tich cuc trong cong dong
nguoi dung. Do do:

H7: Nhdn thire vé gid ¢ tac dong tich cuc
dén y dinh sir dung vi dién tir ZaloPay ciia ngieoi
dung Gen Z tgi TPHCM.

3. Phwong phap nghién ctru

Thang do

Trong qué trinh tong hop dir liéu, thang do
Likert dugc hinh thanh tir cac nghién ctru trudc
(Vo & Nguyen, 2022; Phan va cong su, 2020).
Ve co ban, thang do dung cho cac bién duoc thict
ke voi 5 cap do bao gom 1 - Hoan toan khong
dong ¥ 2 - Khong dong ¥; 3 - Khong ¥ kién; 4 -
Pongy hE 5 - Hoan toan dong y Y- Thang do su dung
bao gom 1 bién phu thudc va 7 bién doc 1ap.

Cé mau

Nghién ctru dugc thuc hié€n theo phuong
phap dinh lugng. Dya trén khuyén nghi cua Hair
va cong su (2014), ¢& mau tdi thiéu dé tién hanh
EFA nén bang 5 14n sb bién quan sat (n > 5*m).
Vi bang khao sat gdm 30 cau hoi sir dung thang
do Likert 5 mtrc d6 (twong tmg v&i 30 bién quan
sat), s6 mau can thiét toi thiéu 1a 150. Nhom tac
gia dd phan phdi bang hoi dén dung ddi tuong
nghién ctru ngudi dung ZaloPay thudc thé hé
Gen Z tai TPHCM thong qua cac nén tang truc
tuyén nhu Facebook, Zalo, Linkedln va
Microsoft Teams. Sau qué trinh thu thdp va sang
loc, tdng cong 243 bang khao sat hop 1& duoc thu
nhan va stir dung cho phan tich. Dir liu sau d6 duogc
lam sach va xir Iy bang phin mém SPSS 20.0.

4. Két qua nghién ciru

Thong ké mé ta
Sau khi hoan thanh bg ciu hoi chinh thirc va
tién hanh khao sat, nhom tac gia da trién khai
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tong hop va loai trur nhﬁ’ng mau khao sat chua
phu hop, thu vé tong cong 243 céu tra 101 thich
hop. Nhom téc gia trién khai thong ké mo ta vé

95

nhén khau hoc ciia mau khao sat, két qua duogc
tong hop ¢ Bang 2.

Béng 2: Pic diém diéu tra, khao sat

Nhan t6 Chi tiéu Sb luong Ty trong trong mau (%)
e L Nam 107 44,03
Gidi tinh Nir 136 55,97
Duéi 18 tudi 35 14,40
Do tudi Tir 18 dén 25 tudi 139 57,20
Trén 25 tubi 69 28.4
Du6i 5 triéu 40 16,46
Thu nhép Tu 5 dé;l 15 triéu 88 36,21
' Tir 15 dén 25 tridu 52 21,40
Trén 25 triéu 63 25,93
Hoc sinh/sinh vién 85 34,98
Nhén vién van phong 68 27,98
Nghé nghiép Cén b vién chirc 49 20,17
Lao dong ty do 25 10,29
Khac 16 6,58
Nguon: Tong hop tir két qua SPSS 20.0.
Bang 3: Két qua phan tich hoi quy tuyén tinh
Hé so ch}ra Hé;sé da Pa cong tuyén
A1y chuén hba chuéan hda .
MO hinh . - t Sig. He s6
§ Sai s6 chuan Beta IO VIF
chap nhén
(Hang s6) -0,494 0,215 -2,300 0,022
PE 0,267 0,045 0,271 5,954 0,000 0,728 1,373
EE 0,166 0,046 0,160 3,644 0,000 0,776 1,289
. SI 0,104 0,042 0,111 2,460 0,015 0,741 1,349
FC 0,172 0,044 0,173 3,893 0,000 0,765 1,308
HM 0,204 0,048 0,193 4,258 0,000 0,729 1,372
SP 0,141 0,045 0,141 3,123 0,002 0,738 1,355
PV 0,170 0,040 0,187 4,237 0,000 0,772 1,295

Nguon: Tong hop tir két qua SPSS 20.0.

Két qud phan tich héi quy

Theo mé hinh nghién cttu, cac nhan t tac
dong to1 y dinh su dung vi dién tor ZaloPay cua
Gen Z tai TPHCM dugc thé hién qua phuong
trinh tuyén tinh nhu sau:
Bl = BiPE + B,EE + B3SI + B,FC + BsHM

+ feSP + B,PV + ¢

S6 liéu Bang 3 cho théy, Sig. cua kiém dinh
t ciia mdi bién doc lap déu nho hon 0,05. Khoéng
chi vay, cac h¢ s6 Beta chuan hoa cua 7 bién doc
lap déu mang gia tri duong. Do do, c6 thé khang
dinh moi bién doc lap déu tac dong thuan chiéu
dén bién phu thudc.

Théo ludn két qua nghién ciru

Nhdn thirc tinh hitu dung: Day 13 yéu té c6
anh huong tich cuc manh nhét dén y dinh st
dung ZaloPay trong nhom ngudi dung Gen Z tai
Viét Nam, v6i hé s6 p = 0,271. Két qua nay phu
hop véi cac nghién ctiu trude (Venkatesh va
cong su, 2012; Nguyen, 2013; Vo & Nguyen,
2022). Khi nguoi dung nhan thie 16 rang loi ich
thiét thuc va hidu qua cua ZaloPay trong viéc tiét
kiém thoi gian, tang tinh ti€n 1gi va dam bao giao
dich an toan, ho c¢6 xu huéng sin sang chap nhan
va st dung cong ngh¢ nay. Trong bbi canh nguoi
tiéu dung ngay cang quan tim dén viéc tdi uu hoa
trai nghiém s6, yéu t6 nay déng vai tro then chét
trong vi€c dinh hinh hanh vi st dung vi dién tur.
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Péng lwc thy huong: Day 1a yéu td co sy tac
dong thuan chidu manh thir hai dén ¥ dinh sir
dung ZaloPay, voi B = 0,193. Két qua nay tuong
thich v6i nghién ciru cua Vo va Nguyen (2022).
Nguoi dung s¢ dung ZaloPay néu ho cam thay
ban than s& dugc nhan nhiéu khuyén mai va cac
chuong trinh giam gia, qua ting. Pic biét, ho
cam thdy thich tha véi cac tro choi thu vi trén
ZaloPay dé 1ay ma khuyén mai. Nhin chung, dai
da sb khach hang Gen Z quan tim dén céc
chuong trinh kich thich st dung ZaloPay.

Nhdn thire gid tri: Day 1 nhan td thir ba co
tac dong tich cuc dén y dinh st dung vi dién t&
ZaloPay ctia nguoi dung Gen Z, véi hé sé B =
0,187. Két qua nay nhét quan v&i nghién ciru ciia
Vo va Nguyen (2022), dong thoi khing dinh vai
trd quan trong cua giad tri cdm nhan trong viéc
hinh thanh hanh vi tiu dung. Viéc nguoi dung
danh gia cao céc tién ich cu thé nhu thanh toan
hoa don tai nha, giri tiét kiém linh hoat, hay nhan
vu di tir voucher va khuyén mai da thae day y
dinh str dung lau dai. Do do, yeu t6 nay 1a nén
tang quan trong cho chién lugc tiép thi hidu qua.

Piéu kién thudn loi: Pay 1a nhan t6 tht tu co
anh huong tich cyc dén y dinh sir dung ZaloPay
ctia nguoi dung Gen Z, voi hé s6 p = 0,173. Két
qua ndy phu hop véi nghién ctu cia Vo va
Nguyen (2022), ddng thoi phan anh mirc d6 sin
sang két nbi voi vi dién tir cia nhom dbi tuong
nay nho su hd trg cua Internet va tai khoan ngan
hang. Bén canh yéu t4 ha ting, kién thirc va kinh
nghiém st dung vi dién to trudc d6 cling gop
phan ning cao kha ning tiép can. Do do, diéu kién
thuan loi 14 yéu t6 quan trong thiic ddy hanh vi sir
dung ZaloPay trong nhom nguoi tiéu dung tre.

Nhdn thire tinh dé sir dung: bay la yéu t6 co
anh huong thudn chiéu thir nim dén ¥ dinh st
dung vi dién to ZaloPay ctia nguoi dung Gen Z,
v6i hé s6 B = 0,160. Két qua nay cho thay khi
ngudi dung cam nhan ZaloPay dé tiép cén, thao
tac don gian va thuan tién, ho c¢6 xu hudng st
dung dich vu nhiéu hon. Phat hién nay nhat quan
v6i cac nghién ctru trudce (Venkatesh va cong su,
2012; Nguyen, 2013; Vo & Nguyen, 2022). Trong
béi canh chuyén doi s6 ngay cang manh mé, yéu t6
giao dién tryc quan, thiét ké than thién va quy trinh
str dung don gian dong vai tr0 quan trong trong
viée thiic ddy hanh vi chdp nhan cong ngh¢.

An ninh va bdo mat: Pay 1a yéu t6 ¢ tac
dong tich cuc dén y dinh st dung vi dién tu
ZaloPay cua ngudi diung Gen Z, voi hé sb p =
0,141. Khi muc do tin tudng vao tinh an toan cua

ZaloPay tang lén, y dinh st dung dich vu ciing
gia ting twong tng. Két qua nay phu hop véi cac
nghién ciru truée (Liu & Pham, 2016; Phan va
cong su, 2020), qua d6 khing dinh vai tro thiét
yéu cia an ninh trong hanh vi chap nhan cong
nghé. Trong bdi canh nguoi tiéu ding ngay cang
lo ngai vé rai ro 1o ri thong tin c4 nhan va tai
chinh, nén tang thanh toan dam bao tinh bao mat,
xac thyc va ngan chdn truy cép trai phép nhu
ZaloPay gop phan ctng cd niém tin va gia ting
mirc d¢ san sang sur dung dich vu lau dai.

Anh hirong ciia xd héi: Day 1a yéu td ¢ tac
dong tich cuc dén y dinh st dung vi dién tur
ZaloPay ctia Gen Z, véi hé ) p=0,111. Két qua
nay phu hop véi cac nghién ctru trudc (Phan va
cong sy, 2020; Vo & Nguyen, 2022), cho thay
vai tro dang ké cta cac yéu t6 xa hoi trong qua
trinh chap nhén cong nghé. Y kién tir ban be,
ngudi than va cong dong truc tuyén dong vai tro
1a ngudn thong tin dang tin cdy, anh huong dén
hanh vi ti€u dung cia ca nhan. Bén canh do,
nghién ctru cua Liu & Pham (2016) cling chi ra
mdi quan hé chit ché gitta anh huong xa hoi va
hanh vi str dung cong nghé. Nhitng phat hién nay
cting c6 luan diém rang Gen Z thuong bi chi phdi
boi mang ludi x3 hoi trong qué trinh ra quyét
dinh, va yéu t& x4 hoi 1a mot thanh t6 khong thé
bd qua trong viéc hinh thanh y dinh st dung vi
dién tir nhu ZaloPay.

5. Két luan

Nghién ctru nay da xac dinh va kiém dinh 7
yéu té anh huong dén ¥ dinh sir dung vi dién tir
ZaloPay cua nguoi dung Gen Z tai TPHCM. Két
qua phan tlch h01 quy cho théy tat ca cac yéu t6
duoc dé xudt gdm nhan thirc tinh hitu dung, dong
luc thy huong, nhan thic gia tri, diéu kién thuén
lgi, nhan thic tinh dé sir dung, an ninh va bao
mat, ciing anh huéng xa hoi — déu co tac dong
tich cuc va co y nghia thong ké dén y dinh sir
dung. Pac biét, nhan thuc tinh hitu dung va dong
I thu hudng 13 hai yéu t§ c6 anh hudng manh
nhét, phan 4nh su quan tdm ciia ngudi ding Gen
Z dén hidu qua va trai nghiém khi str dung vi dién
tir. Bén canh do, yéu t6 an ninh va bao mat ciing
dong vai tro thiét yéu trong viéc ciing ¢d 1ong tin
va thiic ddy hanh vi st dung. Nhitng phat hién tir
nghién ctru khong chi bd sung co sé 1y luan cho
cac mod hinh hanh vi nguoi ti€u dung trong linh
vuc tai chinh s§ ma con dua ra ham y thuc tién
quan trong cho doanh nghiép cung cép vi dién tir
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trong viéc xdy dung chién lugc phat trién san

pham va truyén thong phi hop véi thi hiéu cua

thé hé nguoi dung tré.
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