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Abstract: The objective of this study is to analyze the influence of factors in marketing MIX on the
decision to buy chilled meat of consumers in Hanoi. Data collected by online survey with 381 valid
votes were collected and used for analysis. The results of the analysis of the linear structural model
(PLS-SEM) show that the selling price factor and the product factor are the two most important
factors promoting the purchase of chilled meat products by consumers. The other two factors are
place and promotion still the same, they also have a positive effect, boosting consumers’ decision to
buy cold meat. Research results provide managerial implications for business managers. To improve
efficiency and attract consumers to buy chilled meat, managers need to pay attention and develop a
MIX marketing strategy that harmoniously integrates product, pricing, place and promotion policies.
In particular, managers pay special attention to building a flexible pricing policy to attract buyers
and focus on the strategy of diversification and improvement of product quality.
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Anh hudng cua cac yéu té marketing MIX tdi
quyét dinh mua thit lanh cua nguo1 tiéu dung tai Ha Noi

Nguyén Vin Phuong*

Truwong Pai hoc Kinh té - Pai hoc Quoc gia Ha Ngi, 144 Xudn Thiyy, Cau Gidy, Ha Néi, Viét Nam

Nhan ngay 3 thang 12 nam 2022
Chinh stra ngay 25 thang 9 nam 2023; Chap nhan dang ngay 25 thang 10 nam 2023

Tém tit: Nghién ciru tién hanh phan tich mirc d6 anh huong ctia cac yéu to markeing MIX téi quyét
dinh mua thit lanh ctia nguoi tiéu dung tai Ha Noi thong qua dit liéu thu thap tir 381 phiéu khao sat
online. Két qua phan tich mé hinh céu trac tuyén tinh (PLS-SEM) cho thdy gia ban va san pham la
hai yéu t6 quan trong nhét thic déy viéc mua san phdm thit lanh cta nguoi tiéu dung, hai yéu td con
lai gom phan phdi va xuc tién cling c6 tac dong tich cyc, thic déy quyét dinh mua thit lanh cua nguoi
tiéu dung. Két qua nghién ctru cung cAp ham ¥ quan trj cho cac nha quan tri doanh nghiép. bé nang
cao hi¢u qua va thu hit nguoi tiéu dung mua thit lanh, cac nha quan tri can chu trong xay dung chién
lwgc marketing MIX két hop hai hoa cac chinh sach vé san pham, gia ca, phan phdi va xuc tién; dic
biét chu y dén viéc xay dung chinh séch gia linh hoat nhdm thu hat ngudi mua cling nhu chi trong
dén chién Iugc da dang hoa va nang cao chit lugng san pham.

Tur khoa: Marketing MIX, thit lanh, quyét dinh mua, nguoi tiéu dung, Ha Noi.

1. Giéi thiéu

Trén pham vi toan cau, nhu cau vé tiéu dung
thit lién tyc tang trong nhiing nam qua va udc
tinh tiép tuc gia ting, chu yéu do sy gia ting dan
s6. Bén canh d6, thi hiéu va hanh vi cua nguoi
tiéu dung trén thé giéi dang thay dbi (Paiva va
cong su, 2022). Hiéu dugc hanh vi cia ngudi tiéu
dung d6i v6i mot san phdm cu thé 1a didu can
thiét trong chién lwoc marketing ctia cic doanh
nghiép. Tat nhién, didu nay ciing ding dbi véi
nhitng doanh nghiép chuyén san xuit va phan
phéi cac san phém thit, trong d6 c¢o thit lanh. bé
dat dwgc muc tiéu kinh doanh cua minh, diéu
quan trong 1a cac doanh nghiép phai tién hanh
phan tich su thay ddi trong hanh vi khach hang
(Mondéjar-Jiménez, 2022). Tu d6, cac doanh
nghiép c¢6 co so dé trién khai cac hoat dong
marketing tong thé nhim dap tng tét hon nhu
ciu cua khach hang va thuc diy quyét dinh mua
thit cua nguoi ti€u dung.

* Téc gia lién hé
Dia chi email: vanphuong@vnu.edu.vn
https://doi.org/10.57110/jebvn.v3il.264
Bén quyén @ 2023 (Céc) tac gia
Bai bao nay dugc xuét ban theo CC BY-NC 4.0 license.

Marketing MIX hay con goi marketing hon
hop 12 mot cong cu chién thuat & doanh nghiép
xdy dung vi thé viing chic trong cac thi truong
muc tiéu véi cac thanh phan thuong dugc nhéc
dén 1a 4P, bao gdm: san pham (product), gia ca
(price), dia diém (place) va xtic tién (promotion),
cling nhu mét sb yéu tb thudc vé méi truong nhu
cong nghé, kinh té, van hoa, xa hoi, moi truong
bao quanh nguoi tiéu dung. Marketing MIX 1a
mdt trong nhitng bién sb chinh, thuong 1a 1y do
khién nguoi tiéu ding dua ra quyét dinh mua san
pham hoic dich vu (Armstrong va Kotler, 2020).
Vi vay, cac doanh nghiép cém nghién ctru
marketing MIX va hanh vi quyét dinh mua hang
cua nguoi tiéu dung de dua ra cac chién lugc
nhim gia ting doanh sd.

O Viét Nam, nhu cau tiéu dung ciia ngudi
tiéu dung ngay cang tang do thu nhap cua nguoi
dan gia tang (Phuong va Nga, 2021) Mat khac,
cling giong nhu nhiéu nuée chau A khac, tai Viét
Nam, hau hét thit duoc tiéu thu dudi dang thit
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tuoi séng va phan phdi & cac cho ban 1é
(Vletnamnews 2019). Th1t nong (hay con goi la
thit 4m, thit ngay sau giét md) hién van dang
dugc nhidu ngudi tiéu dung lua chon véi quan
diém 1a thit twoi séng, chira nhiéu chét dinh
dudng. Nguon thit nay hau hét dugc bay ban 1y
cac chg truyén thong, chg tam, cho coc..., 4n
chtra nguy co mit vé sinh an toan thuc pham va
kho kiém soat vé chat luong. Thuc té, rat nhiéu
nguoi tiéu dung van giit théi quen mua thit néng,
tuc thit dugc bay ban ma khong dugc bdo quan
bang thiét bi lam mat. Chinh vi théi quen nay ma
nhiéu thue phém nhu thit Ign, bo, ga, vit hién nay
duoc bay ban khép cac cho coc, cho 1é€. Tham chi
nhiéu diém ban con xen 1an trong khu vuc dong
dan cu, khong c6 phuong thirc bao quan mdc cho
nguy co mat vé sinh an toan thyc pham (Thao va
cong su, 2019). Vi vay, trong thoi gian toi, thi
trudng thit lanh cua Viét Nam van con 12 mot thi
truong tiém ning, di va dang du:orc cac doanh
nghiép khai thac, khi ma nhu cdu tiéu dung cac
san phidm an toan, cht luong ngay cang cao
(Phuong va Nga, 2021). Mudn dat hiéu qua cao
trong hoat dong cung tng thit lon dam bao an
toan thyc pham ra thi trudng, cac doanh nghiép
can hiéu hon vé& hanh vi khach hang, tir d6 ap
dung cac chién luoc kinh doanh phu hop dé 1am
thay d6i nhan thtc ctia ngudi tiéu dung. Do do,
nghién ctru nay duoc tién hanh nham phan tich
mirc d6 anh hudng ctia markeing MIX t&i quyét
dinh mua thit lanh cua nguoi ti€u dung tai Ha Noi.

2. Co s6 1y luin vé marketing MIX

Marketing 1a mot tdp hgp cac hoat dong
mang lai gia tri va co thé tao moi quan hé voi
khach hang ciing nhu mang lai loi ich cho t6
chirc (Armstrong va Kotler, 2020). Bay va cong
su (2008) da khang dinh rang khi cac to chirc ap
dung marketing MIX trong hoat dong kinh
doanh ctia ho, no6 sé giup tang doanh thu va lgi
nhudn cta t6 chirc, tir do dat dugc muc tiéu
markeing cua ho. Cac yeu t6 trong marketing
MIX; cu thé gdbm san pham, gia ca, dia diém va
khuyén mii (4P) 13 nhimmg cong cu co thé gop
phan vao viéc 1am hai long khach hang (Shankar
va Chin, 2011). Ly thuyét vé marketing cho thdy
c6 mot s6 yéu tb tro thanh nén tang co ban cua
moi to chirc, do 1a marketing MIX 14 tap hop cac
cong cu marketing gdm san pham, gia ca, xuc

tién va dia diém — day chinh 1 cic cong cu ma
doanh nghiép két hop dé tao ra phan tng ma ho
mudn trén thi truong muc tiéu (Armstrong va
Kotler, 2020). Bén yéu t6 nay gép phan vao su
hai 1ong cuia khach hang, dong thoi dap tng cac
muc tiéu ciia to chirc. Mat di mot yéu to thi doanh
nghiép tham chi khong thé tiép tuc kinh doanh
(Kotler va Keller, 2012).

2.1. San pham

San phdm duoc dinh nghia 1a bat cir thir gi ¢6
thé duoc chao ban trén thi truong dé thu hat su
chu y, tim kiém, mua, sir dung hodc ti€u thy
nhim dap Gmg mong mudn hodc nhu ciu cua
nguoi ti€u dung (Kotler va Keller, 2012;
Armstrong va Kotler, 2020). Néu nguol tiéu
dung cam thiy phu hop v6i san phim va san
phim do6 dap u ng dugc nhu ciu cua ho thi ngudi
tiéu ding s& quyét dinh mua san pham d6 lién tuc
(Situmorang va cong su, 2018). VAn dé chinh
can dugc xem xét va quan tim ddi véi cac doanh
nghiép hodc nha san xuédt 1a chit luong san
pham, boi chit lugng san pham lién quan truc
tiép dén sy hai long cua nguoi tiéu ding
(Sukamto et al., 2015). Vi vay, co the két luan
rang khi nguoi tiéu dung dua ra quyet dinh mua
hang thi chat luong san phdm 13 yéu t6 duoc xem
xét quan trong nhat, boi vi chét lugng san phdm
12 muc tiéu chinh dé ngudi tiéu dung dap tng nhu
clu cla ho.

2.2. Gid ban

Gi4 dé cap dén so tién phai tra cho mot san
pham hoc dich vu (Armstrong va Kotler, 2020).
No6i rong hon gia la tong clia tit ca cac gia tri
dugc cung cap cho khach hang dé co duoc, so
hitu hodc st dung mdt san phém hodc dich vu.
Trong lich st, gia 1a yéu t6 chinh anh hudng dén
quyét dinh ctia ngudi mua. Gia 12 yéu t6 duy nhat
trong marketing MIX tao ra doanh thu. Gia ca
cling 1a mét trong nhimg yéu té linh hoat nhét
cua marketing MIX. Khong gidng nhu cac yéu
t khac trong marketlng MIX, gi4 ca co thé thay
d6i nhanh chong. Dong thoi, gia ca 1a mot van dé
ma cac giam doc tiép thi phai ddi mat. Co bon
khia canh cta gia ca anh huong dén ngudi tiéu
dung (Armstrong va Kotler, 2020):

- Khé nang chi tra: Gia ca phai chang 1a mot
khia canh quan trong d6i v6i ngudi tidu ding
trong qué trinh mua san phim. Gi4 trj dua ra phai
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phu hop voi kha nang chi tra cua khach hang
tiém nang.

- Gia ca canh tranh: Gia ca la mét cong cu
canh tranh dugc str dung phd bién, mic gia dua
ra phai twrong duong va cé kha nang canh tranh
dé ton tai.

- Thanh toan linh hoat: Viéc thanh toan khi
mua san phém nén duoc thuc hién dé dang,
hi¢u qua.

2.3. Phdn phoi

Phan phéi thuong gan lién voi khai niém
kénh phan ph01 dugc st dung de xem x¢€t qua
trinh dua san pham tir noi san xuét dén nguoi tiéu
dung (Armstrong va Kotler, 2020). Phan phdi
hay dia diém d& cap dén vi tri gitip ngudi tiéu
dung d& dang nhin thiy hang hoa dwoc cung cap
hon (Goi, 2009). Viéc xac dinh noi thich hop dé
khach hang tiép can san phiam bao gdm céc khia
canh nhu sau (Armstrong va Kotler, 2020):

- Tiép can: Dia diém co ‘phuong tién di lai,
thuan tién cho khach hang tiép can diém ban.

- Kha ning hién thi: Mot noi co thé dugc
nhin thiy tir duong chinh va & bén dudng.

- C6 @i chd dau xe: Dé tang su an toan va
thoai mai ctia khach hang tiém ning.

- Méi truong: Khu vuc xung quanh noi hd
trg ban hang.

2.4. Xuc tién

Hoat dong xuc tién khong thé tach roi hoat
dong gidi thiéu san pham cua doanh nghlep Vi
Vay, xuc tién co y nghia rat quan trong db6i voi su
song con cua doanh nghiép. Xuc tién lién quan
dén khach hang hon bat ky chirc nang kinh doanh
nao khac (Armstrong va Kotler, 2020). Dinh
nghia don gian nhat vé xuc tién hdn hop 13 quan
1y mbi quan hé véi khach hang vi loi ich chung.
Muc dich ctia xtic tién 14 thu hut khach hang méi
bang cach hira hen nhiing gia tri ma doanh
nghlep c6 va duy tri, phat trién ngudi tiéu ding
bang cach cung cép gia tri va sy hai long. Co6 5
chi s6 duoc sir dung dé do luong hoat dong xtic
tién (Goi, 2009):

- Tén suét xuc tién: S6 luong cac chuong
trinh xtc tién dugc thuc hién thong qua céc
phuong tién xdc tién ban hang.

- Chét lugng cia cac hoat dong xuic tién:
Thuée do mue do xuc tién duoc thyc hién nhu
thé nao.

- S lwong cac chuong trinh xtc tién: Gia tri
hodc sb lugng cac chuong trinh xtic tién duoc
dua ra huong toi nguoi tiéu dung.

- Thoi gian trién khai cac chuong trinh xtc
tién: Khoang thoi gian chii s¢ hitu doanh nghiép
quang c4o, xuc tién.

- Tinh chinh xéc hodc phu hop cua muc tiéu
xtic tién: Yéu td cin thiét dé dat duoc muc tiéu
tang doanh s6 nhu mong mudn.

2.2. Quyét dinh mua

Ra quyét dinh 1a viéc lua chon hai hodc nhiéu
phuong an thay thé (Goi, 2009). Quyét dinh mua
hang 1a mot qua trinh trong dé nguoi tiéu dung
danh gia cac lya chon thay thé khac nhau va chon
mot hodc nhiéu lua chon thay thé dua trén nhitng
can nhic nhit dinh khi mua hang. Khi can nhéc
mua mot san phém hodc dich vu, nguoi ti€u dung
s& xem xét tat ca nhitng thi s& dugc sir dung nhur
san pham, gia ca, dia diém va cac hoat dong xuc
tién. C6 mot sé yéu tb khac cting dugc nguoi tiéu
ding xem xét, d6 1a cac yéu t kinh té, cong
ngh¢, xa hoi va van hoa (Armstrong va Kotler,
2020). Trong mo6 hinh hang vi mua cia nguoi
tiéu dung Amstrong va Kotler (2020) da dua ra
nhiéu yéu t6 anh huong dén quyét dinh mua cua
ngudi tiéu dung, bao gdm ca tinh hudng ngudi
tiéu dung xem xét va can nhic ky ludng trudc
khi quyét dinh. Sau khi can nhic xong, ngudi
tiéu dung s& dua ra cac phan hdi nhu sau: thai do
vOl1 san phém; hanh vi mua: mua cai gi, khi nao,
¢ dau va bao nhiéu; va hanh vi sau khi mua.

Nghién ctru nay chi tap trung vao phan tich
anh hudng cua cac yéu tb thudc marketing MIX
dén quyet dinh mua cua ngudi tiéu dung, lam can
clr dé cac doanh nghiép chu trong dén viéc phat
trién chién lugc marketing ctia minh.

Mot san phém 6 chit luong, mau ma, ching
loai va tinh ning tt ¢6 thé khién khach hang mua
1ap lai san phém hodc dich vu cia mot thuong
hiéu cu thé (Sukamto va cong su, 2015). Chat
lugng, mic do da dang cia san phérn sé tac dong
dén hanh vi mua cta khach hang. Vi vay, tac gia
dua ra gia thuyét nhu sau:

HI: Yéu té san pham tac déng dén quyét dinh
mua thit lanh cua nguoi tiéu dung.

Xét vé gia, mot san phim can dugc cung cip
trong pham vi gia phu hop véi kha nang chi tra
cua khach hang, khach hang it c6 kha nang thay
d6i so thich thuong hiéu néu ho cam thiy mirc
gi4 tra cho san phdm phu hop. Sauter-Servaes va
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Nash (2007), Snyder va Tai (2012) déu cho thiy
giam gia thuc sy gy ra sy thay ddi tam thoi trong
viéc lyc chon loai san ph.'?lrn mua, nhung sau khi
giam gia két thuc, khach hang sé mét himg tha
v6i san pham. Trong nghién clru nay, tac gia tim
hiéu xem bién nay s& anh huong nhu thé nao dén
quyét dinh mua thit tuoi ciia nguoi tidu dung. Gia
thuyét dugc dua ra nhu sau:

H2: Yéu t6 gid ca tac dong dén quyét dinh
mua thit lanh cua nguoi tiéu dung.

Néu mot san phdm ludn c6 sin va khach
hang dé& dang tiép cin véi cic san phim hoic
dich vu, thi khach hang s tang kha nang mua
hoic str dung cac san pham hodc dich vu. Su xut
hién phd bién trén thi truong s& gitip khach hang
tiét kiém duoc thoi gian va thuén lgi hon trong
viéc tiép can san pham dé cam nhan nhiéu gié tri
hon v& san pham, diéu nay s& thuc diy viéc ra
quyét dinh mua hang cua khach hang thuan loi
hon (Yoo, 2000). Do d6, gia thuyét duoc dé xuat
nhu sau:

Marketing MIX

San pham

Gia ca

Phan phdi

Xc tién

H3: Yéu té phin phdi c6 dnh huéng dén
quyét dinh mua thit lanh cia nguoi tiéu ding.

Cudi ciing, cac hoat dong xuc tién s& gitip thu
hut cang nhiéu khach hang cang tdt, c6 thé bang
cach tao ra cic miu quang céo va chuong trinh
khuyén mai thu vi. Situmorang va cong su
(2018) cho rang xtic tién c6 tac dong dang ké
trong viéc anh huéng dén quyét dinh mua hang
ctia khach hang. Vi vay, gia thuyét duoc dé xuit
nhu sau:

H4: Hoat dong xuc tién ciia cdc don vi kinh
doanh thit lanh c6 anh huéng dén quyét dinh
mua thit lanh cua nguoi tiéu dung.

Trén co s 1y thuyét da dé cap o trén két hop
v6i sy tham van cta cac nha khoa hoc, tac gia deé
xudt mo hinh nghién ctru anh hudng cua céc
thanh phan trong markeing MIX téi quyét dinh
mua thit lanh ctia nguoi ti€u dung Viét Nam nhu
Hinh 1.

Quyét dinh mua
thit lanh

Hinh 1: M6 hinh phén tich dugc dé xuat
Nguon: Téc gia.

3. Phwong phap nghién ciru

Nghién ctru duoc tién hanh thong qua 3 budc
chinh sau:

Bude 1. Nghién ciru so bg: Tong hop cac sb
lidu thir cp tir cac nghién ctru trude, xdy dung
mod hinh dé xudt va cic thang do cho cac bién.
Sau d6, cac thang do dugc dua ra trao ddi, xin y
kién nhom 6 chuyén gia trong linh vuc kinh té,
nong nghiép dé hiéu chinh thang do thong qua

thao luan nhom. Tiép theo, mau phiéu khao sat
dugc mang ra phong van thir 9 phiéu nguoi tiéu
dung & Ha Noi dé xem xét va danh gia sy 1 rang
trong cac cdu hoi, diéu chinh trudc khi phong
vén chinh thirc (Bang 1).

Buoc 2. Khao sat chinh thirc: Bang cau héi
chinh thirc dugc dua 1én nén tang Google Form.
Link phiéu khao st dugc cic nhdém cong tac vién
guri dén cac ddi twong tra 161 véi mot s6 yéu cu
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da dang vé ltra tudi, nghé nghiép, nhom thu nhap
séng trén dia ban Ha Noi.

Dé thu thap so liéu chinh xac lién quan dén
chu dé nghién cuu, tac gia st dung cau héi lgc:
“Anh/chi ¢6 di chg mua thit hang tudn khong?”
Néu khong thi ding lai, néu c6 thi tiép tuc tham
gia tra 101 bang cau hoi, dé dam bao nguoi tra 1oi
phai 1a nhitng ngudi hang tudn c6 hanh vi lya
chon loai thit s€ mua cho gia dinh. Pé dam bao
hiéu théng nhét vé mat thuat ngi, tac gia dua ra
khai niém thit lanh trong phﬁn gidi thiéu cua
bang hoi “Thit lanh 1a thit dugc dong goi va bao
quéan trong diéu kién nhiét d6 lanh va thuong

duoc bay ban trong cac si€u thi, cira hang
tién ich”.

Két qua thu vé dugc 381 phiéu véi diy du
thong tin can cho nghién ciru.

Buée 3. Xur Iy, phan tich sé liéu: S6 liéu khao
sat duge xtr Iy bang phan mém Excel, sau do sir
dung phan tich trén phan mém SmartPLS 3.1 dé
phan tich va kiém dinh m hinh.

Nghién ctru st dung mé hinh PLS-SEM vi
day 1a mo hinh duoc st dung phd bién trong
nghién ctru hanh vi tidu ding va c6 thé uée luong
v6i md hinh nghién ciru phuc tap, ¢6 nhiéu bién
(Hair, 2019).

Béng 1: Thang do str dung trong nghién ctru

Nhin to Bién do lwomg

Tham khao

Sén phim

Chat lugng san pham la yéu to quyet dinh hang dau khi mua

Productl thit lanh
Product2 Bflo Pi san pham anh hudng dén quyét dinh mua thit lanh Snyder va Tai (2012);
cua to1 Sukamto va cdng sy
Product Tén thl.rorng hi¢u ctia nha cung cap anh huéng dén viée toi chon  (2015)
mua thit lanh
Productd M}'IC fi(f) Bhé bién cua thit lanh dnh hudng dén quyét dinh mua
thit cta t61
Gia ca
Pricel Gia cé la yeu to anh hudng den quyet dinh mua thit lanh cua toi N
Price2 T(?i xem xét gia cua cac san pham trude khi quyét dinh mua Sl?yder va Tal‘ (2912);
thit lanh itumorang va cong su
Price3 Toi rat quan tdm dén gia khi lya chon mua thit lanh (2018)
Price4 T6i cho rang gia ca phan anh chat lugng cua thit lanh
Phén phéi
Placel Toi thich mua thit dugc bdy bn rong rdi Yoo (2000); Situmorang
Place2 To¥ mua thg 0 noi thuan tién ' va cong su (2018)
Place3 T6i thich thit cua cac nha cung cap cé uy tin trén thi truong
Place4 T61i thich mua thit lanh & nhiing diém ban dam bdo vé sinh
Xuc tién
Promotionl Truyén thong anh huong téi quyét dinh mua thit lanh cta t6i
Promotion? Chucng triph khuyén. mai/ gié‘m gié cua nguoi ban anh huéng  Sukamto va cong su
td1 quyet dinh mua thit lanh cua toi (2015); Situmorang va
Promotion3 Nguoi ban anh hudng dén viée tdi mua thit lanh cong su (2018)
Promotiond Nhirng .lc‘ri truyéAn miéng tich cuc anh huong dén viéc toi lya
chon thit lanh d€ mua
Quyét dinh mua
Decisionl T6i san sang mua thit lanh dé tiéu dung
Decision2 Toi s€ mua thit lanh thuong xuyén hon Astuti va cong su (2015)
Decision3 T61i s€ tim kiém thong tin tich cuc v€ céc san phém thit lanh
Decision4 T6i san sang gidi thi¢u ngudi khac mua thit lanh ma t6i da mua

Nguon: Tong hop cia tac gia.
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Béang 2: Dac diém mau diéu tra (N = 381)

Chi tiéu S6 lugng Ty 18 (%)
Giédi tinh
Nam 74 19,42
N 307 80,58
Do tudi
Dudi -24 102 26,77
Tur 25-45 189 49,61
Tir 45-60 78 20,47
Trén 60 12 3,15
Trinh d¢ gido duc
Dudi trung hoc co so 24 6,30
Pho thong trung hoc 52 13,65
Cao dang/Trung cap/Nghé 102 26,77
Dai hoc 144 37,80
Sau dai hoc 59 15,49
Thu nhap ca nhin
Dudi 10 triéu/thang 132 34,65
Tir 10-20 triéu/thang 101 26,51
Tir 20-40 triéu/thang 91 23,88
Trén 40 triéu/thang 57 14,96

Nguon: Két qua khao sat.

4. Két qua nghién ciru va thio luin
4.1. M6 ta mau nghién ciru

Dic diém mau diéu tra duge mo ta & Bang 2,
trong d6 cac chi tiéu vé nhan khau hoc cua cac
d6i twong tham gia tra 16i bang cau hoi duoc
phan nhom theo dic diém gidi tinh, do tudi, trinh
d6 gido duc va thu nhap hang thang,

4.2. Két qud phan tich mé hinh

Dé danh gia do tin cay cua cac bién, nghién
ctru st dung cac chi s6 nhu hé sd tai nhan td don
1¢. B9 tin cdy cua céac thang do trong mé hinh
dugc danh gia theo khuyén nghi ciia Hair va
cong sy (2019). Sau 2 lan chay va loai bé nhan
t6 don 1¢ khong dat yéu ciu, ta co két qua danh
gi4 do tin cdy cla cac bién thé hién & Bang 3. Hé
s6 tai nhan t6 don 1¢ clia cc nhan t6 16n hon 0,7
(Hair va cong su, 2019).

Két qua phén tich cho thay h¢ s6 Cronbach’s
Alpha dugc sir dung dé kiém tra do tin ciy cua
cac muc trong bang cdu hoi nhdm xéac dinh céac
15i c6 thé c6 cua bang hoi, két qua nham cai thién
dd tin cdy cua bang hdi. Gia tri Cronbach’s
Alpha 16n hon 0,7 dugc coi la chép nhan duoc
(Sarstedt va cong su, 2017).

Trong khi d6, hé s6 AVE va CR c¢6 lién quan
dén chét luong cia thang do. AVE la thudc do
lwong phuong sai duoc thyc hién boi mot cau
trac lién quan dén lugng phuong sai do sai sé do.
Cu thé, AVE la thu6c do dé danh gia tinh hop 18
hoi tu. Gia tri cia AVE va CR nam trong khoang
tir 0 dén 1, trong d6 gié tri cao hon cho thdy mirc
do tin cay cao hon. Két qua phan tich tai Bang 4
cho thdy AVE va CR déu 16n hon hodc bang 0,5
va nho hon 1, xac nhén tinh hop 1€ hoi tu (Hair
va cong su, 2019).

Két qua phan tich Bootstrapping mé hinh cau
tric cho thay gia san pham (Price) 1a yéu t6 quan
trong nhéat tac dong dén quyét dinh mua thit lanh
clia ngudi tidu ding. Véi hé s 1a 0,352 va murc
¥ nghia < 0,001 cho thay khi doanh nghiép c6
chinh sach gia t6t hon thi ngudi tidu dung c6 xu
huéng dwa ra quyét dinh mua nhanh hon va véi
s0 lwong nhiéu hon. Két qua nay phi hop véi cac
két qua nghién ctru trudc (Sauter-Servaes va
Nash, 2007; Snyder va Tai, 2012). Piéu nay
ciing phtt hop voi san pham thit, khi ma thoi quen
tiéu dung clia ngudi Viét Nam van 1a thit twoi,
duoc ban tai cac chg truyén théng vOi hé théng
bao quan tho so. Khi thit dugc bao quan lanh sé
lam ting chi phi do phai c6 ti bao quan, dong
thoi qua trinh san xuét cling cin dam bao quy
trinh nghiém ngat hon.
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Yéu t6 san phim (Product) 1 yéu t6 quan
trong thir hai tac dong dén quyét dinh mua thit
lanh cta ngudi tiéu dung. Vi hé s6 1a 0,226 tai
mirc y nghia < 0,001, cho thay san pham thit da
dang vé ching loai, c6 thuong hiéu tbt, dong goi
bao bi dam bao vé sinh s& thuc day quyét dinh
mua ctia nguoi tiéu ding. Két qua nay ciing da
duoc chirng minh trong cac nghién ciru trudc
(Paiva va cong su, 2022; Sukamto va cong su,
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2015). Thit 14 loai thuc phim phd bién va cin
thiét cho cudc séng hang ngay con ngudi, cac san
phéam thit rat phong phu va da dang. Vi vdy, nguoi
tiéu dung s€ co nhiéu su lya chon khi ra quyét dinh
mua thit. Dé thu hut nguoi tiéu ding mua thit lanh
thi cac doanh nghiép can luu ¥ dén cac yéu t6 lién
quan dén san pham thit khi dua ra thi truong nhu
chét lugng, chiing loai, thuong hiéu nha cung cép,
mirc d6 phd bién cua thit trén thi truong.

Bang 3: Banh gia d¢ tin cdy cua cac chi bao

oy s N K Cronbach’s Do tin ca Tong phwong sai
Chi bio He so Alpha the A g hop (.CyR) tr%cll)l (AV]«%)
Decission 0.892 0.893 0.926 0.758
Decisionl 0,783
Decision2 0,910
Decision3 0,904
Decisiond 0,879
Place 0,827 0,831 0,896 0,742
Placel 0,833
Place2 0,865
Place4 0,885
Price 0,803 0,813 0,884 0,719
Price2 0,772
Price3 0,903
Price4 0,864
Product 0,887 0,892 0,923 0,750
Productl 0,849
Product2 0,907
Product3 0,763
Product4 0,936
Promotion 0,784 0,786 0,874 0,699
Promotion2 0,853
Promotion3 0,790
Promotion4 0,864

Nguon: Két qua khao sat.

Tiép theo, yéu t6 thir ba trong marketing
MIX 1a phan phdi (Place), véi hé sb 14 0,180 va
muc y nghia < 0,01, cho théy dia diém thuén loi
s& 1a dong luc thuc ddy hanh vi mua ciia ngudi
tiéu dung noi chung. Két qua nay di duoc khing
dinh trong nghién ctru cta Situmorang va cong
su (2018). Viéc mua thit duoc bao quan lanh van
kha xa la d6i véi mot bd phan khong nhé ngudi

dan. Tuy nhién, su phat trién cua cac chudi siéu
thi va ctra hang tién ich trong thoi gian qua da
tao didu kién dé thit lanh c6 thé duoc bay ban
tién loi hon so voi & cac chg truyén thong. Viée
nay s& gitp thit lanh tiép can ngudi tiéu dung tdt
hon, tir d6 thac déy hanh vi ti€u thu thit lanh cta
nguoi tiéu dung.

Béng 4: Két qua Bootstrapping mé hinh cau triic

Quan hé Hé sb P léch chudn  Giatrit Mike y nghia
Product -> Decission 0,226 0,046 4,943 0,000
Price -> Decission 0,352 0,058 6,023 0,000
Place -> Decission 0,180 0,041 4,354 0,000
Promotion -> Decission 0,141 0,046 3,060 0,002

Nguon: Két qua khao sat.
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Cubi cung 1a yéu t6 xuc tién, v6i hé sb 1a
0,141 tai mue y nghia < 0,01, cho thy cac hoat
dong xuc tién cla doanh nghlep nhu truyén
thong vé quy trinh, ngudn gbc san pham, cac
chuong trinh khuyén mai va ban hang ciing tac
dong tich cuc dén quyét dinh mua thit lanh cua
nguoi tiéu ding. Tuy nhién, theo két qua phong
van so bo, ddi véi san phdm thit lanh thi ngudi
ti€u dung c¢6 xu hudng lua chon theo mirc do uy
tin clia san pham, théng tin rd rang hon so véi
cac san pham thit c6 chuong trinh khuyén mai do
sép hét han st dung, badi thit 1a thuc phém phé
bién rat dé bi nhiém khuan, gy anh huéng dén
stc khoe nguoi dung.

5. Két luan va ham y quén tri

Théi quen ti€u dung thit cua nguoi Viét Nam
dang dan thay d6i, khi ma nhu cau tiéu dung thit
clia nguoi dan dang ting 1én do sy phat trién kinh
té - x hoi. Théi quen tiéu dung thuce pham ban
tai cac chg truyén thong dang dan dugc thay thé
bang viéc mua thyc pham tai cdc siéu thi va ctra
hang tién ich. Tuy nhién, s6 lwong cac diém ban
1é theo md hinh hién dai nay con kha khiém tdn
so voi nhu cau thyc té. Pay ciing 14 co hoi cho
cac doanh nghiép kinh doanh cac san pham thit
phat trién cac san pham thit lanh, dam bao quy
trinh san xudt, phan phéi va bao quan theo hudng
an toan thuc pham.

Két qua phén tich m6 hinh nghién ctru dnh
huéng ciia cac yéu to marketing MIX dén quyet
dinh mua thit lanh cta ngudi tiéu dung cho thy
gia ban va san pham thit 1a hai yéu té quan trong
nhét thic dy viéc mua san pham thit cia nguoi
tiéu dung. Hai yéu t6 con gdm dja diém va phan
phéi ciing c6 tac dong tich cuc, thic day quyét
dinh mua thit lanh cua nguoi ti€u dung. Vi vay,
dé phat trién hoat dong san xuét kinh doanh thit
lanh, cac nha quan tri doanh nghiép cAn chu
trong xdy dung chién lwoc marketing MIX két
hop hai hoa cac chinh sich san pham, gid ca,
phan phéi va xtc tién. Trong d6, nha quan trj dic
biét chu y dén viéc xay dung chinh sach gia linh
hoat dé thu hiit nguoi mua va chi trong dén chién
lugc da dang hoa san phém. Trén thuc té c6 thé
c¢6 nhiéu yéu t6 tac dong dén quyét dinh mua cua
nguoi tiéu dung, tuy nhién trong nghién curu nay
chi dirng lai & viéc phén tich cac yéu t6 thude cac
chinh sach marketing ctia doanh nghiép co tac
dong dén quyét dinh mua thit lanh ctia ngudi tiéu

dung. Cac nghién ctru tiép theo c6 thé chu y dén
viéc xem xét dua cac yéu t6 nhu kinh té, van hoa,
xa hoi, ca nhan nguoi tiéu dung vao md hinh
phan tich, tir d6 dé xuét cac giai phap vi mo dé
thac ddy san xudt va tiéu thu thit lanh nham dam
bao an toan thuc pham va ting cudng kiém soat
kinh doanh tai cac co sé.
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