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organic certification label, product traceability, and a quality class.
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Su san long chi tra cua ho gia dinh ¢ thanh thi
do61 voi san pham hiru co:
Truong hop cam hitu co tai thanh pho Long Xuyén

HO Bach Nhat!, V6 Vian Dat>”

YTrwong Pai hoc An Giang - Pai hoc Quéc gia Thc:znh phé Ho Chi Minh
18 Ung Van Khiém, Phuong Pong Xuyén, Thanh pho Long Xuyén, Viét Nam
2Truwong Pai hoc Can Tho, Puong 3/2, Qudn Ninh Kiéu, Thanh phé Can Tho, Viét Nam

Nhén ngay 17 thé[]g 1 nam 2022
Chinh stra ngay 10 thang 10 nam 2022; Chap nhan dang ngay 25 thang 2 nam 2023

Tém tit: Nghién ctru xac dinh cac yéu t6 thudc tinh san pham anh huong dén sy sin 1ong chi tra
clia nguoi tiéu dung ddi voi cam hitu co tai thanh phd Long Xuyén, dong thoi ude lugng mirc sin
1ong chi tra thém cua nguoi tiéu dung cho timg thudc tinh san pham. Phuong phép thi nghiém lya
chon (CE) duoc str dung dé phan tich hanh vi tiéu ding cam hiru co ciia cac ho gia dinh, véi ngudn
dir liéu gdm 171 ngudi tidu dung dai dién ho gia dinh & thanh thi tai thanh phd Long Xuyén tir thing
4/2021 dén thang 6/2021. M6 hinh hdi quy Logit c6 diéu kién (CL) dugc sir dung dé wéc lugng mirc
55n 10ng chi tra cua nguoi ti€u dung cho céc thuge tinh san pham. Két qua nghién ctru cho théy, cac
yéu tb tac dong dong b1en den su san long chi tra ctua nguoi tiéu dung bao gom: hang chat luong,
mi code truy xuat nguon goc nhdn chimg nhén hiru co, ham luong hiru co. Bén canh do, yéu td gia
¢6 tac dong nghich bién dén sy thoa (dung cua ngudi tiéu dung va mic san long chi tra thém tuong
g tir cao nhat dén thap nhit bao gdm ham lwong hitu co, nhan chimg nhén hitu co, ma code truy
xuat ngudn gdc, hang chat luong.

Tir khéa: Sy san 1ong chi tra, cam hitu co, phuong phép thi nghiém lya chon, mé hinh hdi quy Logit
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¢6 didu kién, thanh phd Long Xuyén.

1. Mé dau

Nhirng nam gin day, Viét Nam lién tiép nhap
khau thudc bao vé thyc vat voi sb lugng ngay
mot gia tang. Luong thudc bao vé thuc vt nhap
khau dao dong tir 70.000-100.000 tin mdi nam,
voi gia tri thuong mai khoang 700-800 tri¢u
USD/nam. Trong d6, cac thuéc bao quan nong
san, khtr trung chiém khoang 20% (day la cac
loai thubc khong st dung ra dong, rudng); 30%
1a céc loai thudc trir cd; 50% con lai dugc hiéu 1a

* Tac gia lién hé
Dia chi email: vvdut@ctu.edu.vn
https://doi.org/10.57110/jebvn.v3i1.167
Ban quyén @ 2023 (C4c) tac gia
Bai bao nay dugc xuat ban theo CC-NC 4.0 license.

thudc trir bénh, thude trir sau (Qudc hodi nude
CHXHCN Viét Nam, 2020). Day 1a bang chimng
vé su phu thugc cua nong dén vao thudc trir siu
trong san Xuat nong nghi€p. Bén canh do, thoi
gian gan day, cac vu bé bbi thuc pham lién tuc
xay ra khién nguoi ti€u dung ngay cang nghi ngo
vé cac lya chon thyc pham ctia ho. Du ludn Xxa
hoi thuong xuyén gap phai sy phan anh gay gat
clia nguoi dan vé chat luong san phdm, an toan
stre khoe. Do d6, vin dé thuc phém sach va an
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toan thuc pham dang tr& thanh mdi quan tam
hang dau cua nguoi tidu dung hién nay.

Ngoai ra, mdt nghich 1y khac dang ton tai, do
1a rau qua trong nudc duge san xuit voi khdi
lwong 16n nhung tiéu thu con nhiéu khé khan.
Mic du Viét Nam luén dugc xem 1a mot trong
nhing qudc gia c6 tiém nang xuat khau nong san
noi chung, rau cu qua noi riéng nhung ty 1& nhap
khau mit hang nay van 16n. Diéu d6 cho thay
xuit hién mot xu hudng tiéu dung méi khong thé
chdi bo trong cach tiéu dung ciia mot bd phan
nguoi Viét. Chinh vi vay, can c6 cai nhin sau sic
hon vé tim 1y, thoi quen, thai d9, s& thich, hanh
vi tidu dung, cu thé 1a cac yéu td anh huong dén
mirc do san sang chi tra ciia nguoi tiéu dung -
mot chi sb quan trong vé nhu ciu, 1a co s cho
dé cac nha san xuat, chuyén gia tiép thi xay dung
cac chién lugc, chuong trinh marketing phu hop.
Ca khia canh hoc thuat va thuc tién déu cho théy,
viéc nghién ctru van dé néu trén ddi voi tat ca
mat hang néng san hiru co trén thi trudng tai mot
qudc gia 1a mot tham vong khé c6 thé thyc hién.
Bai 1& d6, nghién ctru hanh vi tiéu ding ddi voi
mdt nhom hang dién hinh, ching han nhu nhém
hang trai cay hitu co mang tinh kha thi va phu
hop hon. Vi vy, muc tiéu cua nghién ciru nay la
xac dinh cac yéu td thudc tinh san pham anh
hudng dén sy sin 10ng chi tra va udc lwong mirc
san long chi tra thém cua nguoi tiéu dung cho
tung thude tinh cam hitu co cta cac hd gia dinh
& thanh thi tai thanh phd Long Xuyén.

2. Co s6 1y thuyét va gia thuyét nghién ciru
2.1. Ly thuyét vé hanh vi lya chon roi rac

Ly thuyét do thoa dung da dic tinh
(Lancasters, 1966) cho rang do thoa dung xuét
phat tir pham chat san pham mang lai, thay vi s6
lugng san pham duoc tiéu ding nhu gia dinh
trong kinh t& hoc vi mé c¢d dién. Hanh vi con
nguoi la cd 1y tri va viéc lya chon san ph?im dua
vao nguyén tic t6i da hoéa do thoa dung. Ly
thuyét do thoa dung ngiu nhién cho rang do thoa
dung ciia ca nhan nguoi tidu ding bao gdm hai
phan: phan c6 thé quan sat dugc (observable)

dugc dya trén sy danh gia cua nguoi ti€u dung
d6i vi cac dic tinh ctia san pham va phan khong
thé quan sat dugc (unobservable) co tinh ngau
nhién, tuy thudc vao so thich ctia ¢4 nhan nguoi do.

Ly thuyét vé hanh vi lya chon roi rac
(Discrete Choice Theory - DCT) dua trén nén
tang 1y thuyét hanh vi nguoi tiéu dung cua
Lancasters (1966) va ly thuyet thoa dung ngau
nhién cta Thurstone (1927) dé nghién ctru sy sin
long chi tra. DCT duoc danh gid cao vi no ké
thira cac nén tang 1y thuyét phu hop voi qua trinh
ra quyet dinh ciia ca nhan, dé 4p dung trong
nhiéu linh vuc, dugc chimg thuc c6 kha ning dy
doan cao. McFadden (2001) dé ké thira DCT dé
phat trién phuong phap thu thap dir liéu va duoc
ap dung trong nhiéu linh vyc khic nhau. Ly
thuyét xudt phat tir gia dinh ring ngudi ra quyét
dinh thuc hién dua trén muc tiéu toi da hoa do
hitu dung cua ho. V6i mot nguoi phai dua ra
quyét dinh Iya chon mot san phérn khi dung
trude giita rat nhiéu san pham, ho sé& c¢6 xu hudng
Ira chon san phém dua trén mirc @6 hiru dung
clia ting san phAm mang lai.

Ly thuyét DCT duoc p dung dé xac dinh thi
truong tiém nang va thiét ké san pham tdi vu dya
vao cac diém manh cta san phim gom: udc tinh
gi4 tiém an cho cac thudc tinh, tic dong ctia phiic
loi d6i v&i nhiéu kich ban va mirc d6 nhu cau cua

khéch hang.
2.2. M0 hinh Kich thich — Chui thé - Phan img

M6 hinh Kich thich - Chu thé - Phan ung
(Stimulus - Organism - Response Model of
Consumer Behavior - SOR) 1a mot mé hinh ciu
trac vé hanh vi ciia ngudi tiéu dung (Mehrabian
va Russell, 1974). M6 hinh SOR mo ta sy lién
két gitra cac yéu tb dau vao (kich thich), qua trinh
(chu thé), dau ra (phan hdi). Cac bién quan sat
dugc 1a cac kich thich va phan tng, trong khi cac
bién khong thé quan sat dugc 1a nhiing gi xdy ra
bén trong chu thé hay con goi 1a “hop den” cua
ngudi tiéu dung (Rodiger, 2018). Cac yéu t6 kich
thich 1a cac thugc tinh trai cay hitu co dugc s
dung dé phan biét cic san pham trong thi nghiém
Iira chon. Céc yéu té méi trudng kinh té - x3 hoi,
chrfmg han nhu cac yéu td nhan khau hoc xa hoi
hay dic diém ngudi tidu ding, ¢6 thé anh huong
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dén quyét dinh cta timg ca nhan tham gia nghién
ctru. Cac phan hdi dugc phan anh trong cac quyét
dinh mua hang va mirc gia ma ho sé tra trong thi
nghiém lya chon (Hempel va Hamm, 2016).

Caly thuyét DCT va mo hinh SOR khéng
dinh vai tro cac bién thudc tinh san pham hay gia
tri st dung cua pharn ¢6 mbi quan hé mat th1et
v6i hanh vi mua. Dé giai thich rd rang hon vé
thai do va hanh vi dbi véi gia tri st dung cia mot
san pham, nghién ciru gidi thiéu mot khung 1y
thuyét phd bién do ludong gia tri san pham la
khung gia tri cdm nhan (PERVAL) (Sweeney va
Soutar, 2001) trong linh vyc mua hang ban 1é
nham xac dinh gia trj tiéu dung nao thuc day thai
dd va hanh vi mua hang. Trong thang do
PERVAL, gi tri san pham bao gém 4 chiéu:

- V& gié tri chat lugng: lién quan dén muc do
ma mot san phém c6 cac dac tinh mong mudn,
hiru ich hodc thuc hién chirc ning mong mubn.

- V& gi4 tri cam xuc: lién quan dén cac khia
canh da giac quan, gia tudng va cam xuc ciia mot
trai nghiém v6i mot thuong higu.

- V& gia tri kinh té/gia ca: lién quan dén tién
té truc tiép, thé hién dudi dang gia ca.

- V& gia tri x4 hoi: cung cp cho chu so hiru
su chép thuan cta xa hoi, cai thién cach nhin
nhan va thién cam vdi nguoi khac.

Thang do PERVAL ciing cho thay néu ngudi
tiéu dung nhan thdy mot san phim c6 gia tri cao,
ho s& sin sang mua san pham hon, sin sang giGi
thiéu san pham hon va mong doi it van d& hon
v6i san pham (Sweeney va Soutar, 2001).

2.3. Gid thuyét nghién ciru

Tién trinh mua sdm thudng bit dau bang viée
nguoi tiéu dung nhan thic dwoc nhu cau cua
minh. Nhu cau nay co thé dugc nhén ra khi ho bi
tac dong badi cac kich thich bén trong hoac moi
truong bén ngoai, day chinh 1a cac yéu td kich
thich trong m6 hinh SOR, ciing nhu chinh la cac
thudc tinh san pham dwoc st dung trong mé hinh
CE tac dong dén “hop den” ngudi tiéu dung. Sau
d6, ho s& tién hanh thu thap thong tin v& san
pham, thuong hiéu dya trén kinh nghiém c4 nhan
va cac nhan td bén ngoai, tur d6 udc lugng, danh
gia dé ra quyét dinh c6 nén mua san pham hay
khong dua trén cac tiéu chi da dé ra, pht hop véi

nhu ciu, sé thich va kha ning tiéu ding cia ca
nhan, hd gia dinh.

Céan ctr vao hinh dang, mau sdc, do tuoi, do
ngon ngot, 0 bong, mui vi, d0 dam da va kich
thudc qua dé phan chia cac hang chat luong khac
nhau. Cac yéu t6 nay gop phin anh huong dén
thai do déanh gia san pham cia nguoi tiéu ding
va dau ky vong 1a dau duong. Diéu nay dya trén
nhitng phat hién tir nghién ctru ciia Mazzocchi va
cong su (2019), cho thiy chit luong san phim
anh huong dén su lya chon tiéu dung.

H1: Hang chat lwong c6 tac dong cing chiéu
dén s san long chi trd cam hitu co.

Nhin truy xut ngudn gc xuit x{r san pham
cho phep ngudi tiéu dung tim hiéu duoc thong
tin v€ san pham qua tung cong doan cua qua trinh
san xudt, che blen va phan phdi. Viéc gia tang
thong tin ngudn gbc san pham goép phan tao niém
tin cho ngudi tiéu dung. Dya vao dé nguoi tiéu
dung s& cam thiy yén tdm hon va c6 thai do tich
cuc hon trong viéc lya chon va ti€u dung san
pham. Hussein va Fraser (2018) da cho thay
nguoi tiéu dung rat quan tam dén nguon goc Xudt
XU ciia san pham hiru co khi luza chon

H2: Nhan truy xudt nguon goc san pham ¢
tac dong ciing chiéu dén s san long chi tra cam
hitu co.

Trong san xuit nong nghiép hiru co, ngucn
san xudt hiru co phai tuan theo c4c tiéu chuén san
xuit da duoc quy dinh rat nghiém ngat. Quan
trong 1a tat ca cac tiéu chuan cho biét nhimg gi
s€ duogc lam va khong dugc lam trong canh tac
hiru co, chang han nhu céc tiéu chuan lién quan
dén viée st dung thudc trir sau, diét co, phén bon,
chat bao quan, sinh vat bién doi gen, chat ting
truong... Chimg nhan hitu co la ching nhéan
dugc cip cho san phiam nhim khang dinh san
phém d¢6 1a hitu co, tuy vao thanh ph?m dat duoc
bao nhiéu lugng % la hitu co theo timg quy dinh
s€ co chung nhéan tuong ung. Pay l1a chung nhén
nhim kiém chirng d6 an toan, do sach cua thuc
pham. Mot s6 nghién ctru thuc nghiém cho thiy
nguoi tiéu dung dic bi€t quan tdm cac chirng
nhan nay (Mazzocchi va cong su, 2019).

H3: Nhan chung nhdn hitu co co
tac dong ciing chiéu dén su san long chi tra cam
hitu co.
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Nhan hiéu c6 thé 1a mot cum ti, dau hiéu, ky
hiéu, biéu tugng hay hinh v& tao nén yéu té giup
dinh dang san pham va phén biét vi cac ddi thu
canh tranh (Kotler, 1984). Khi nguoi tiéu dung
¢6 niém tin vao nhan mac thi s& c6 tac dong dong

bién dén chat lugng cam nhan va ¥ dinh tiéu
dung. Mot s6 nghién ctru di phan tich cac muc
do nhan hiéu déu chirng minh vai trd cua nhan
hiéu trong nhén thirc va niém tin cia ngudi tiéu
dung (Sanjuan-Lépez va Resano-Ezcaray, 2020).

Bang 1: Cac thudc tinh va ky vong

TT  Thupe tinh Micdp DO Mé ta Ky
lwong vong
Cam loai 1 c6 chat luong tdt hon vé hinh
Hang chit luong san Loai 1 dang, mau sic, do ngot thanh, ¢ bong, mui
1 Hém ; Loai vi, 30 dam da so véi 170ai kl,léc ) +
p khéc Can ctr theo tiéu chuan chat lugng quoc gia
TCVN 2011 vé cam tuoi
2 Nhan truy xuat nguon Co 1 Co theé truy xuat duoc thong tin vé ngudn goc +
gbc xuat xir san phim Khbéng 0 xudt xtr ciia san phim
Dan nhan chirng nhan Co 1 Xac nhan chuan chat lugng da duoc cong
3 - N A . +
hitu co Khong 0 nhén hitu co — Ogranic
4 Dan nhén hi¢u/logo Co 1 Nhan hi¢w/logo dugc dan 1é€n san pham +
san pham Khong 0
Phan trim ham lugng hitu co c6 trong moi
Ham lugng hiru co 70% 70 san phz.im x p
5 rong san phém 95% 95 Theo ti€u chuan USDA bao gébm 3 mirc cho +
100% 100 san pham dat chuan hitu co: 100% hitu co,
95% hitu co va 70% hiru co (USDA, 2020)
Gia dé xuat cho mdi kilogram (kg)
60.000d 60.000 cam hitu co
6 Gid d? xuit! 75.000d  75.000 Bdn mirc gia dé xuat voi mic ting lan luot:
90.000¢  90.000 100%, 150%, 200%, 250% so v&i gia cam -

105.000¢ 105.000

thong thuong dugc ban trén thi truong
(30.000d/kg)

Nguoén: Téc gia tong hop.

H4: Nhén hiéu hodc logo san pham cé tac
déng cing chiéu dén su san long chi trda cam
hitu co.

Nghién ctru thiét ké cac muc hitu co theo
chuin USDA (United States Department of
Agriculture) vao trong thi nghiém lya chon dé
nguoi tiéu dung dé dang nhan thic va dua ra lya
chon. So v&i rat nhiéu chimg nhén hiru co thi
USDA 1a chirng nhén c6 d9 tin cdy cao, la chiing
nhan c6 yéu cau nghiém ngit nht vé thanh phan.
Nghién ctru du doan ham lugng hitu co trong san

1Gia cam hitu co d& xuat dya trén khao sat mirc gia trung
binh 2 loai cam sanh va cam xoan dugc ban phé bién tai cac
siéu thi Bach hoa Xanh, VinMart, Coopmart, MM Mega va
cho truyén théng tai thanh phd Long Xuyén, két hop gia

pham tang, hay noi cach khac ham luong cac
chét cAm trong quy trinh san xuit hiru co giam
s€ lam tang sy lua chon cia nguoi ti€u dung.
Diédu nay dya trén nhiing phét hién tir nghién ctru
clia Bhattarai (2019). Do d6, gia thuyét duoc
dé xuét:

H5: Ham lwong hitu co trong san pham cé
tac dong ciing chiéu dén su san long chi tra cam
hitu co.

Su chip nhan vé mit gia ca c6 lién quan nhat
dén nhan thirc vé gi tri cua nguoi tiéu ding. Gia

niém yét hang ngay trén trang thong tin thi truong S Nong
nghiép va Phat trién Nong thon An Giang tir thang 3/2021
dén thang 4/2021 va két qua khao sat Pilot chuyén gia trong
linh vuc san xuét kinh doanh hiru co.
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12 mot yéu t6 c6 anh hudng tdi nguoi tidu ding
khi mua san pham. Nguoi tiéu dung thuong quan
tam toi gia clia san phém ma ho mua, ho s€ gip
kho khan trong quyét dinh lya chon san phiam
néu gia quéa cao. Chinh vi vay, ddu ky vong am
nghia 1a mtc gia cang cao thi mic san long chi

tra cua nguoi tiéu dung cang giam. Gia thuyet
nay dya trén ket qua tr mot sO nghién clru vé san
pham hitu co gin day (Curtis va cong su, 2020).

H6: Gid ¢6 tac dong nguwoc chiéu dén sw san
long chi tra cam hitu co.

Bang 2: Mot s6 dic diém mau khao sat

TT Pic diém nhan khiu hoc Tinsé  Tylé %
1 Giéi tinh
Nam 40 23
N 131 77
2 Trinh d6 hoc van
Trung hoc phd thdng tré xudng 51 30
Trén trung hoc phd thong 120 70
3 Nghé nghiép
Hanh chinh sy nghiép 31 18,13
Cong ty tu nhan 21 12,28
Noi trg 39 22,81
Bubn ban 66 38,6
Nghi huu 4 23
Khac 10 5,85
Trung bj léch Nhé Lon
binh chuan nhét nhét
4 Tuoi 30,52 10,25 22 70
5 SO thanh vién trong gia dinh 4,34 1,71 1 12
6  Thu nhap (triéu dong/thang) 20,5 14,1 6 90

Nguoén: Tong hop tir s6 lidu diéu tra.

3. Phwong phap nghién ctru
3.1. Mdu nghién citu

Nghién ctru da tién hanh mot thir nghiém lya
chon nhu mot phﬁn cua cudc khao sat, duoc thuc
hién bang k¥ thuat phong van tryc tiép 171 ho
gia dinh tai cac thanh thi & thanh phd Long
Xuyén: My Long, My Xuyén, My Thdi, My
Quy, My Binh, My Phuéc, Bong Xuyén va Binh
Khéanh v6i phuong phap chon mau thuan tién phi
xé4c suét - day 1a phuong phap lya chon nhitng
ph?m tr ¢6 thé dé dang tiép can duogc. DU liéu
dugc thu thap tir thang 4 dén thang 6 nam 2021.

3.2. Thiét ké thi nghiém liwa chon (CE)

Thiét k€ ho so cac lya chon va cac tap lua
chon (choice set). Pi€u nay c6 nghia la xem xét

Iwa chon cac cach két hop céac thudce tinh va mrc
do cta thudc tinh trong nghién ctru. Trong moi
tap c6 3 lya chon, twong ing véi 2 loai cam hitu
co duoc mé ta bang cac thudc tinh (attributes)
voi mue d§ khac nhau cung véi mot lya chon
“Status Quo”, tirc chon mua loai cam thong
thuong hay sir dung. Lwa chon cubi cting nay cho
phép ngudi mua duoc quyén khong mua bét cir
loai cam hiru co nao trong rd hang héa ngudi
nghién ctru dua cho ho vi n6 khong phu hop véi
s& thich ciia nguoi mua. Pua thém kha nang cubi
cung nay 1am cho CE gin véi thyuc t& hon.
Thiétké c62x2x2x2x3x4=192 sy lya
chon (option) c6 thé o tir két hop cac thude tinh
va cép d9, voi sy hd tro clia cong cu thiét ké truc
giao (Orthogonal Design - OD) da tao ra dugc 16
tap luya chon va dugc phan ngiu nhién cho 4
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phién ban phiéu khao sat (blocks), mdi phién
phi€u khao sat c6 4 truong hop deé chon.

3.3. Phuwong phap phan tich dir liéu

Dic diém mo hinh CL thich hop khi cac bién
giai thich khac nhau giita céc lya chon. Phan c6
thé quan sat va do luong dugc dua trén sy danh
gia cta nguoi tiéu ding ddi véi cac dic tinh ciia
san pham (V) va phan khong thé quan sat dugc
c6 tinh ngau nhién, tly thudc vao sé thich cua ca
nhén nguoi do (¢). Ham thoa dung (Uij) cua mét
c4 nhan i khi tiéu dung san pham j co6 thé duoc
phat hoa nhu phuong trinh (1).

Uij = Vij +eij (1)

Trong thyc té chung ta khong thé biét phan
khong quan sat dugc (gijVj) ngay ca phan phdi
xéc suit ciia chung. Chinh vi vay, cac nha nghién
ctru coi phan khong quan sat duge (phan du) nhu
dai luong ngﬁu nhién. Trong truong hop co ban
nhit, phan ngau nhién SI j dugc gia dinh la tuan
theo phan phdi xac suat cyc bién dong nhat va
doc 1ap (independently and identically
distributed extreme value, iid) cho moi lya chon
j. Gia dinh nay c6 nghia rang phan ngiu nhién
cua cac lya chon khong co6 twong quan voi nhau
(uncorrelated) va ching cé cung phuong sai
(equal variance). Khi d6 mo hinh Logit da lya

chon‘(MNL), cu thé le‘g mo hinh lya chon Logit
co diéu kién (CL) c6 thé dugc trinh bay ¢ phuong
trinh (2).

P() = ()

Phuong trinh tu}{én tinh vé do thoa dung cho
su lya chon san pham thu j dugc thé hién nhu
phuong trinh (3).

Vij = ASC + B1Z1 + p2Z2 + ...

EXP(Vij)
Yjec EXP(Vij)

+ BkZk (3)

Trong d6: k 1a th tu cac thudc tinh. Hé s6 B
¢6 thé am hay dwong do mdi thudc tinh cia san
pham va sy danh gia theo s thich cha quan cua
mdi ca nhan. Hé s6 B s& khac nhau gitta cdc nhom
ca nhan trong mot tong thé nhung gidng nhau
cho céc ca nhén trong cung nhom.

4. Két qua nghién ciru

Tri sb Log-likelihood chi d6 phu hop cua
mo hinh, tri s6 nay cang nho thi mé hinh cang
phu hop. Trong m6 hinh nay véi Log-likehood
= -522,54942 1a thap, nhu vay c6 do phu hop
cao véi md hinh téng thé. Théng ké LR dat
khoang 248 ciing c¢6 ¥ nghia thdng ké cao va
cho thay d6 phui hop véi mo hinh nghién ctru.

Bang 3: Két qua mo hinh u6c luong CL

Cac bién quan sat

Hé so Sai s0 chuan Z p >|z|

Hang chat lugng san pham

0,4184641**

0,1779025 2,35 0,019

M4 truy xuat nguon goc 0,9918886*** 0,1683291 5,89 0,000
Dén nhén chirng nhéin hitu co 1,298717*** 0,1534854 8,46 0,000
Dan nhan hi¢u/logo san phﬁm 0,1725903 0,1770303 0,97 0,330
Ham lugng hitu co trong san phém 2,586291*** 0,5755062 4,49 0,000
Gia -0,0000348*** 4,40e-06 -7,90 0,000
ASC1 -1,804705*** 0,5530449 -3,26 0,001
ASC2 -1,619501*** 0,5161496 -3,14 0,002
Log-likelihood -522,54942

LR 248,04

Pseudo R? 0,1918

SO quan sat 1.756

Ghi ch(: *** ** * tyong (tng vi cac muc y nghia 1%, 5%, 10%.

Nguon: Phan tich tir s6 liéu diéu tra.
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Két qua woc luong tor Bang 2 cho thay hé s6
ctia bién hang chat lugng san pham ¢ y nghia
thong ké véi do tin cdy 95%. Hé s6 cac bién con
lai: Dan ma truy Xudt nguon goc Xult X san
ph?im, dan nhan chirng nhan hitu co, ham lugng
hitu co trong san phdm va gia san phdm co ¥
nghia thong ké véi do tin cay 99%. Diéu d6 co
nghia c4c thugc tinh hitu co dua ra trong cac gia
thuyét anh huong dén muc do hiru dung cua
nguoi tiéu dung. Tuy nhién, chi ¢6 hé s bién dan
nhan/logo san pham khong c¢6 ¥ nghia thong ké,
diéu nay cho thay nguoi tiéu dung chua quan tim
nhidu dén viéc dan nhan/logo 1én timg qua cam
hiru co vi khong can thiét.

Hé sb cac blen hang chat luong san pham
dan mi truy xuat ngudn gdc xuit xr san pham,
dan nhan chung nhan hitu co, ham lugng hitu co
trong san phim mang dau duong (+) cho thay san
pham cam hiru co mang cic thudc tinh trén s&

lam ting do hiru dung cua nguoi ti€u dung.
Nguoc lai, hé s6 bién gia mang dau am (-) c6
nghia gia cang tang cao s€ cang lam giam tinh hiiru
dung cua nguoi tiéu dung khi mua cam hitu co.

Céc hé sd cit ddc thu theo phurong an ASC1,
ASC2 (alternative-specific constant) c6 gia tri
4m va ¢ y nghia thong ké cho biét ring cac gia
tri ngudng (threshold values) cta lya chon cam
hitu co loai A, cam hiru co loai B 1a khac so voi
gia tri ngudng cua lya chon cam thong thuong
cua nguoi ti€u dung.

Mure gia cho ting thude tinh duge xac dinh
dwa vao ty 1¢ gilta hé s6 cua cac bién gia trén hé
s6 cuia timg thudc tinh, cong thirc (4) cu thé duge
trinh bay nhu sau:

Mirc gia tirng thude tinh = (-pk)/Bp 4)

Trong do: Bk 1a h¢ s6 udc luwong cho murc do
cua céc thudc tinh trong md hinh; Bp la mac can
bién cua thudc tinh gi& (James va Burton, 2003).

Béng 4: Mtc gi ngudi tidu ding sin 1ong chi tra cho san phim cam hiru co

TT  Thudc tinh

Mikc siin 10ng chi tra bién
(PVT: dong)

A ; 4 12024,538**

¥ Fang chit brgne san pham (1.921,5579-22.127,519)
e A dn gb 28501,852***

i M4 truy xuit nguon g0¢ (18.366,558-38.637,147)
in nhan chy an hii 37318,536***

3 Dan nhan chirng nhan hitu co (25,206,357 - 49.340,72)
2 *Kh*k

4 Ham luong hitu co trong san pham 74316,887

(37.613,022-111.020,75)

Ghi chu: ***, ** * tyong (g v4i cac mirc y nghia 1%, 5%, 10%.

Nguon: Phan tich tir s6 liéu diéu tra.

D6i véi mat hang cam hiru co, nguoi tiéu
dung sin 1ong tra thém trung binh 12.000d/kg dé
mua cam hitu co c6 chit lugng loai 1. Ddi voi
viéc dan ma truy xuét ngudn gde xudt xir 1én cam
hitu co thi nguoi tiéu dung sin long trd thém
trung binh khoang 28.000d/kg. Nguoi ti€u dung
san 10ng tra thém trung binh 37.000d/kg cho viéc
dan nhan chung nhén hitu co dugc cong nhan boi
céc tO chirc uy tin trén thé gidi, vi du chuan hitu
co USDA. Bén canh do, thudc tinh dugc nguoi
tiéu ding quan tAm nhat va sin long chi tra cao
nhit 1a ham lugng hitu co trong san phim cam

hitu co. Nguoi tidu dung sin 1ong tra thém trung
binh 74.000d/kg dé c6 thém ham luong hiru co
nguyén liéu dat chuén trong qua cam.

Nhu vay, tuy thudc vao nha san xuét va kinh
doanh tréi cay, néu thiét ké qua cam hitu co co
ddy di ca bon thudc tinh ma nguoi tiéu ding
quan tAm trén thi murc gia ngudi tiéu ding san
long trda dao dong trung binh khodng
150.000d/kg (cao gap 5 lan so véi cam thong
thuong véi gia 30.000d/kg). Nhin chung, nguoi
tiéu dung khu vyc thanh thi ¢ thanh phd Long
Xuyén vi loi ich tir san pham hitu co, ho sin long
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chi trd mirc gid cao hon cho cam hitu co néu san
pham nay xuat hién trén thi truong.

5. Thao luin

Tuong tu nhu cc nghién ctru vé sin 1ong chi
tra cho thyc pham hiru co ¢ cac nudc tién tién,
nghién ciru tai khang dinh tac dong truc tiép cua
chat luong san phdm (cam hiru co ¢ chét lugng
tot hon vé hinh dang, mau sac, do ngot thanh, do
boéng, mui vi, 6 dam) dén sy lya chon cua nguoi
tiéu dung (Dinis va cong su, 2011). Diéu nay
ham y khong chi dbi vi cam thong thuong, cam
hitu co ciing viy néu c6 chét lugng cao thi s&
dugc nguoi tidu ding cha ¥ dén nhiéu hon, 13y
duoc su tin nhiém cua ngudi dung va nguoc lai,
qua cam du dap ung du cac tiéu chuin hitu co
nhung gia tri chat lwong san pham thip s& kho
tiép can duoc thi truong ti€u thu. Nguoi tiéu
dung quan tdm nhan ngudn goc Xudt xir trong
tiéu dung cam hitu co ciing c6 diém tuong dong
v&inghién ctru ciia Hussein va Fraser (2018), khi
cho riang viéc dan nhan xuit x{r cho san pham
hitu co 1a c6 y nghia va ngudi tiéu dung san long
tra nhidu tién hon cho cic san phdm duoc dan
nhan nay. Tuy nhién, phai thira nhan han ché
rang bién nhan xuat xt ngudn goc khong thé hién
1 rang hét ndi ham y nghia ctia xudt xir san phdm
dudi dang mot thude tinh. Viéc c6 dan nhan truy
xudt nguon gdc chi thé hién khia canh ngudi tiéu
dung cam thay yén tim hon khi ho c6 thé truy
cap duoc thong tin vé noi san xuét nhung chinh
gi tri ndi dung ciia thong tin noi san xuét va sy
danh gia tich cuc hay ti€u cuc thong tin d6 cia
nguoi tiéu ding méi that sy dnh huéng dén hanh
vi mua. Thyc tlen cho thay ngudi tidu dung van
kho truy Xuét nguon goc, kho tim hiéu quy trinh
san xut, tiéu chuin san xuit; khong kiém soat
dugc cac khau ché bién sau thu hoach; khong
biét thong tin vé bao quan, van chuyén san pham
sach, hitu co. Chinh vi vdy, nha san xuét kinh
doanh cam hitu co can cha y ngudi tiéu dung sin
sang chi tra cho thyc pham hiru co nhung doi hoi
d6 phai 1a hitu co dich thuc, dugc kiém soat chit
trong qua trinh trong trot, van chuyén, phan phdi,
tr d6 moi giy dung duoc long tin ciia nguoi
tiéu dung.

Mot phat hién kha tha vi trong nghién cuu
nay, tuong tu nhu nghién ctru cia Vo Thi Ngoc
Thiy (2016), d6 1a khi lya chon mua san pham
rau qua an toan thi nhan mac an toan trén san
pham (c6 thé hiéu 1a cac chimg nhan nhu
VietGap, GlobalGap, hitu co) dugc nguoi tiéu
dung tin tudng va dong vai tro quan trong hon so
v6i nhin hiéu riéng ciia nha san xuit. Nhicu
nghién ctru trude da kiém dinh vai tro cta cac
chimg nhéan hitu co cho cac mit hang thuc pham
khéc nhau tai céc thi truong khac nhau cho két
qua twong dong (Curtis va cong su, 2020).

Dua vao ham luong hitu co trong san pham,
nguoi tiéu dung nhidn thic dugc ham lugng
thanh phan cdm t6n tai trong san pham hitu co.
Két qua phéan tich cho thiy day la yéu t6 ma
nguoi tiéu ding quan tdm nhat khi tim dén cam
hitu co vi gia tri c¢6t 18i san pham hiru co 1a tao
cho ngudi tidu ding sy tin tuong vé cac van dé
an toan thuc pham, lién quan tryc tiép dén stic
khoe nguoi tiéu dung. Nguoi tiéu dung san long
tra thém nhiéu tién nhat cho san pham dam bao
tiéu chuén ham luong hitu co. Diéu nay di duoc
tim thdy trong cac nghién ctru (Bhattarai, 2019).

U'dc tinh tham s6 4m va quan trong trén bién
gia cho biét rang, nhu dy doan, nhitng ngudi
duogc hdi it c6 kha nang mua cam hiru co hon khi
gi4 cam tang 1én, tat ca nhitng thir khac déu bang
nhau. Két qua cac nghién ciru (Curtis va cong su,
2020) ciing cho thiy gia cao 1a rao can chinh
khién cac san phim hitu co kém hip din hon ddi
v6i nguoi tiéu dung. Diéu d6 c6 thé suy luan, ty
1¢ mua san pham hitu co ctia ngudi dan Viét Nam
thip co6 thé bi anh hudng nhidu béi gia cua no.

6. Két luan

Nghién ctru mé rong 1y thuyét dua nén tang
1y thuyét DCT véi phuong phap CE dé giai thich
lam 1o hon gié tri va tinh hop 1y cia md hinh
SOR khi 4ap dung vao mdt nganh hang trai cay
hitu co dic trung trong bdi canh cua mot qudc
gia dang phat trién nhu Viét Nam. Két qua phan
tich cho thdy mé hinh SOR déng vai trd nhu mot
cAu trac hitu ich dé mé ta qua trinh dan dén quyét
dinh mua hang cudi cung. Trong truong hop
hanh vi mua trdi cdy hitu co, nghién ctu tap
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trung vao cach cac yéu t6 kich thich, cu thé 1a gia
ca, cac thudc tinh chat lugng khac nhau anh
huong dén cic qué trinh kich hoat va nhan thirc
trong “hop den” nguoi tiéu ding va cudi cing
din dén su lva chon san phém cu thé. Ly thuyét
gi4 tri cam nhan PERVAL cho thdy rd hon céac
thudc tinh san pham mang nhiéu khia canh gia
trj cam nhan khac nhau dbi véi nguoi tiéu ding
c4 tién té va phi tién té trong qua trinh mua trai
cdy hiru co. Hon thé nita, mtc d6 quan trong cac
thudc tinh anh hudng dén lya chon cia ngudi tiéu
ding da duoc lugng hoa dé danh gia thong qua s6
tién ma ngudi tiéu dung chap nhan tra thém.

Trong khuon kho nghién ciru nay, nhom tac
gia chi tp trung vao cac yéu td kich thich la
thugc tinh hiru co cta san pham. Trong céc
nghién ciru trong tuong lai, co thé tap trung gia
tri vao cac yéu t6 khac nhu: Pic diém kinh té -
x4 hoi ciia nguoi tidu dung, nhan thic vé moi
truong, nhan thirc rui ro sttc khoe... vi chung co
thé anh huong dang ké dén hanh vi tiéu ding san
pham hitu co.
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